
The curriculum balances practical problem-solving with the development of broad perspectives and 
conceptual skills. Participants learn to use an array of academic disciplines, analyze and understand 
important business issues. The result is a program that combines the study of key conceptual 
frameworks and their application to complex business challenges.  
 
  
Core Courses Specialization  
sr. no.  course title no. of credits 
1 Organisational Behaviour 1 
2 Human Resource Management  1 
3 Micro Economics 1 
4 Business Environment 1 
5 Financial Accounting for Decision Making 1 
6 Management Accounting 1 
7 Managerial Communications 1 
8 Negotiation Skills 1 
9 Personality Development 1 
10 Business Strategy 1 
11 Enhancing Corporate Performance 1 
12 Marketing in Global Context I 1 
13 Marketing in Global Context II 1 
14 Corporate Finance I 1 
15 Corporate Finance II 1 
16 Entrepreneurship 1 
17 Quantitative Techniques I     
 (Statistics for Business Decisions) 1 
18 Research Methodology  1 
19 Quantitative Techniques II 
 (Operations Research for Management Science) 1 
20 Operations Management 1 
21 Spreadsheet Modeling for Decision Making 1 
22 Financial Statement Analysis 1 
 Total Credits (Core) 22 


