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MASTER OF COMMERCE

C. 8. J. M. KANPUR

Course Structure

M.Com Previous (Session 2003;200«1 and onward)

Code Course _ Title First YEAR

MO _.Tl_nnagml-n_[ Coneepts il Orgemisational Behaviour
MC 1.2 Bugine=s Enviropment

MO 1.3 Managerial Economics

MG 1A "‘Statistical Analysis

MO LS Corporate Finaneial Accounting

MO L6 Accounting for Managerial Decisions

MO 1.7 Murketing Marnagement

MO 1.8 Financia! Managemoent

M.Com Final (Session 2004-2005 and onward)

Codc Course _ 'l'itle Second Year

MC 20 Computer Applications in Business

MC22 Corporate Lege) Framework

MC 2.3 Corpoate Tix Planning and Management
MC24 Startegic Managment

MC25 F-Commerce (r Human Resource Management

and Industrinl Relations



-
Maviter of Commeres | Previous)

And any one of the following three Optional Group

Optional Group 1: Finance

MO 261
MC2.71
MC 2,81

Financind Institutions & Markets
I*roject Planning and Control
Security Amalwsis & Portlolio Management

Optional Group 1l : Marketing

MG 2.62
MC2.92
MC2g2

Advertising & Sales Management
Markeling Research
International Marketing

Optional Group 111 : Internntional Marketing

MC 2.64
MC 2.73
M 2.83

International Buainess Knvironment

International Marketing
Foreign Trade Policy, 'rocedures, & Documentation

Fach Paper will be of maximum marks of 190 V_i.vn -
Voiew examination shall be held at the .l'.'lld ot M.Llomé
Final Examination Candidate is req.mrc.d .Lo ilniz;f
papers in first year and 8 papers in second year.
Maximuom mitrks will he 100
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MASTER OF COMMERCE (M.COM)

COURSE STRUCTURE

MC11 MANAGEMENT CONCEPTS AND -

ORGANISATIONAL BEHAVIOUR

Objective The ohjective of this course ig to help students

-2

understand the conceplual framework of
nanagement and erganisational behaviour,
COURSE INPUTS

Schools of Management Thought: Scientifir,
process, human behaviour and soeial system school:
Decision theory school; Quantitative an system
schoels Contingency theory of management; functions
of A mannger,

Managerial Functions: Planning concueplt,
significance, types;, Organizing -concept, principles,
theories, pes  of  organiaution, authority,
responaibility, power, delegation, decentralization;
Staffing; Pirecting; Coordinating; Control -natuore,
process, and technigues,

Organizational Behaviour: Organisational
Bebaviour -concept  and significance; Reluntionshyp
botween management und organisstional behaviour:
Emergence  and  wthical perspective;  Attitodes;
Perception, Learming: Personality: Transactional
imnalysis,

Motivation: Process of motivation: Theories of
motivation- need hierurchy theory, theory X and
theory Y, (wo factor theory, Alderfers ERG theory,
McClelands  leurned neerd theory, Vietor Vroom's
expectaney theory, Stacy Adars caquity theary.

Group Dynamics and Team Development: Grroup
dynamicx - definition and importnnee, typos of groups,
group  form:ion, group  development, group
compositivn, wroup perfarmaonce factors;
Principle-centred approach to team development.

leadership: Concept; Leadership styles; Theorics-
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ﬁcfcrcnce

t.rai—L theory, behavioural Lhenry..l"wldrar'f cunll 1111;,:11:
theury: Huorsey nnd Blanchard’s .-u-.u-.:u..mrml ltni\‘..
-.\Ie-m.';gv.riu'l grid; Likert's Four system of .lnm ership. 1
Orgunisational Conflict: ﬂj‘}:uftntﬁd N (‘:n:’r
management; Hourcrs, patterns, levels ;m. . h?, y
conlict;  Teaditional and {1](.\(19.111 :1111110‘1?” e
conflict: Functional and dy..qlunchnmﬂ nrganisatlio
conflicts; lesolution of conflict. o
Interpersonal und“ Orgamsqtj'f.:.r:]?lll
Communication:oncept of bwo-way cmfmmn,uﬂ.:. .Lw\‘
Communication  process, Barricrs no‘ IL-. ?mnj
compunication; Types of um.mn-‘a.:“”(n.
comuiunication, Improving .-:mnrnumcL ;
Trunsactional analysis in communicatini. ‘ | .l
Orpanisational Developments Y(‘nm_'c.pt; r&cri'.t:r nf::]
change, resistance Lo c)_fmngc-;_ lhm;“f--(\)-@n‘:i:,"'
change; Orgnnirational diagoosis; OL) Tnte :

GrifTin, Ricky W: Orgainsational RBehaviour, [Toughton
Afifflin Co., Boston. | |
Telirvigel. Don, JohnW. Slecum, T n-r.ld Hm\':.:}r.tll ‘\\.
Woodman: Orpunizational Behaviour, South Western
College publistang, Ohio.

lerzey, Paul, Kanneth H. le:nc-_harfl and DE\\‘(:I}' E:
Johnson: Management of Ur-r;mn.snlmnul [v!eh'ulx)lj;lr.
Utilising YTuinan Resources, Prentice Hull, New Liellu.
Jvancevich,  John and ;\lichvvo'l. T.L[chl-:ggi
Organisationid Ttehavinnr nnd Management, Busines:
Publication Inc., Tesns. o
Koonlz, Harnld, Cyril O Donnelll, and Temz \\-.(:1hr\:!ch':
E&wcnti’uls of Manugement, Tarn McGraw-TTill, New
Dathi.

Luthans Fred: Organisatingnl Behaviour,
VcGriow-1Hill, New York.

Newstrom, 1lohn W. and Keith Davis: Or;::nnjz:ni';nf\l
Behaviorm  THuman Bohoavior at Wurk. als
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McGraw-Hill, New Delhi.

. Robbins, Stephen P, and Mary Coulter: Maniagement,
Prentice Hall, New Delhi.

. Robbins, Stephen P Organizational TBehavior,
Prentice Hall, New Delhi, :

. Steers, Richard M. and J. -Stewart Black:
Organizational DBehavior, Harper Collins colicge
Publishers, New York.

.- Sukla, Madhukar:

Understanding  Organisations:
Organisation Theory and Practice in India, Prentice
Hall, New Delhi.

MC 1.2 BUSINESS ENVIRONMENT

Objective This course develops ability to understand and scan
business environment, analvse opportunities and take
decizions under uncertainty.

COURSE INPUTS

1. Theoretical Framework of Business
Environment:Concept, significance and nature of
business environment;

Elements of environment
-internnl

and externzl, Changing dimensions of
business environment; Techniques of environmental
scanning and monitoring.
Economic Environment of Businecys: Significanca
and elements of economic environment; Economic
systems  and business environment; Economic
planning in India; Government policies -industrial
oo ¢ policy, fiseal policy, monetary policy, EXIM policy;
Public sector and economic development; Development
banks and relevance to indian business, Economie
“~ reformns, liberalisation and structural adjustment -
programmes.
Political and Legal Environment of Business:
Critical  Elements  of  political  environment;
.1, r Government and business; Changing dimensions of
""" lcgal environment in India; MRTP Act, FEMA and



K aares ol T Tamaneres | i |

[eeniing policy, Comumne Paoteebio st

4. Sucia-Cultural Environment: Urin| ehimmeins  of

aciaccnlwrnl enverunment; Sl ittt Al
evateimy, Sociil Valies and dtituies, Soin] Eromips=,
Attt olans: Dualsm in oo sochiedy and freoiliems
o wiwen ynE=ine illatrihubiogm; Enurrg g rurtl =egior
it Trnabiits Tindiar husipess systam; Social res e gLy
of b e | omatiSeTIET 2 brudin

h Internationsl und Technologionl FEnvirenment:
Multinatinnal enrporatioss; Furigm colinba ribione @
lodian Husimess; Noporeident Endisis pnl vorpommte
sevtin,  lternalional ecanomic INeTILLLIBILE - WL,
Woeld Hank, IMF and ther gupuortance o Yaseia;
Forokgn trasde pulivies; Impact of Hipes dealuation,
Technolegival envirenment m fodia; Paliey on m=narch
ad devel opament Fotent (Ao, Trehnoles tronalne

Hoelerennos

. Adtuknry, M Feonmmio Forwirvnmmmnt. of  Hasdiiess
Sl Chanil & S, Slew Lhithi,

. Ablewalin, T Imdustonl: Grewth m briitha,, i sl
Uipeersity Press, Delhi

. YWagh, Y e B Vil Llgvisbinpumueiit Planning amil
aliey. Vitems it 16 Deilii.

. Aswathappe, K Legal Fovirsnmunt pft Faisirimsa

Himaluyn Pobhiatim, Theihs,
. Uhakravarty, 5 Develupmanl [amiing,  Cradiod
Univerity Treas, [elh.

. il Fissvanuith Bavmmmine  Femstrammomd 6l
Fuainess, Vikns Fub. Neoe Detin

- 2t 0l Iy Beonnnbie Sureoy, sariv e e

. Hag  Agrawal sl Yame  Piwan  Husiioes
Erneirarmuent: Bxeel Rouke, New 1aibi

. Hamaswaiity, Vo pnd Nama L ATTTTE TS e L

Vanning for Uarperate Saccess, Memillan, Now el
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. Mo i, SR Cevermment amd Hosiness i Dl
3 g ™ L] 1] ¥ “.
Vikas AMhbeation, Svew Thelhi

M 1 MANAGERIAL ECONOMICS

Dhjective This  eoutwe  develops moanuperiol | perspective W
eoannmme mdianentals s aule e decmim mmakeng
[Encdee yiver et raiiEr L L podis i ta

COUHSE INPUTS
1 Nalurre and s af Managerial Economiess
Viajetwr of fArm, Boonomie Qweoey and mianagemal
i oy, Muanmgenal GO T CT

:1.I'.Ijl1lllrll:||'|hhl."i_ Fundamients]  ecsinmic  coneepls
ameremerntad  prinegibe. opportanity  cest o poineiplie
ilgenun it frerneiple, s ub-mangmeal prmeple

[

Demund Analvais  Indnilaal snd mathel deniand
IIILLLI.'Li'I!I.-". Farw ol demgand, delermiinants of dermand;
!';!{!ﬁMIljr‘ of demated - s moanimg and mpertoce;
T elnsticily. inmene olestuily nnd coms #lasiicity,
lltlrli F]-‘lh11|'1r:|' i et l decisums '
3 Theory of consumer U hoioe: Carmhinsl wtili
dppremeh, (Ediocence approacls, | seveled l|=|1l.|'--l1'1-|u:|.‘-
and theoey ol cmawmer chotee under neks Demand

pEliinatisin  fixr  mnor sonsumer  durable and
nar b bl preducts; | e frecasiipee tochinigues
1. Production Thewry: Frrowd uctiog, Rarnelion:

prreilehetiing wilh e amil S sarahle mpube. stages of
pemfaciugr,  Ecunaniiiss  of  seale,  Fstunelaog of
;.-1|"|11|Lu.'liur| firmethorr, Vost theooy, and  squmation;
Eooariiibe wiiluee analimiag =i, il limig rin CaoEl
furetisgs = e nawne, dbspe and mter relationeship
Fomwe O woiripileles gurpitibms, Tagw of reterrr o soade.

i, Price Determination uoder Different Market
Conditiomse  DChoarsctersbice ol differen!  suirket
abrvitires. Poes vlemmnsat o and fem's ri|||||||hr1.11||1
i ghorispun amd fong run inder perfieadt caimpetiliog,
!'Llllnll-|.'|||.=‘:||.';.r||||r—'|I||||r'. |1J|£|r|:.-,||3,.- _1r|.|1||||||||||,|||';|,



- Blapwiwr af &g e | Proviois

i ['riving Practicves: Slethodn of pirieme doteetilnath
in pearuces e of uitdtiple  prodocts; e
diseruntiatian: Intermatingal price chyeritrittm b
dumpinys Transfer pricimg . _

7. Business Cyeles: Nuture ail phoses ol o frisiness
othnt Theopes wf business cyclm —_Tuyrnnln'..'snml.
profit. monitery, mnoeyatinm, © bowely, Satiawlsom ad
Huks thpmis,

8, Inflution: Thwfitnian, chamclerishes and typos;
Inflating n Letms ol dememdpull Al cost jrtak
freiors: FiTecis nf nlutim

Referenees

. Bauma), Willinm . Eeonome Thuory aiul Operations
Anidywia, Prenties Hall, Landor.

' Baya, Michoal 1 Managorid Eianmmice aitd Pusiiess
Serntagy, MeGiraw Fuill fne. New Yerk.

. Choprag TLP: Managerial Eeonomiies, Tuta ietirmw
Hill, 1ol

. Dhenan, -ﬂ Munagerial Eenaomios, Prenticoe  Hall,
F']q"'_ﬁ_h:.l_,::- ot K

ol AL g Micro Econowmice fur
demik, Oeford Ulniversity Sress, MNivw

. f ' sl Diage Paton: Miero Econoinics,
ey ok ety
. e _-HIE. a5 Hille: Fondameninis of Maongoal
T:’.mnt"ﬂ.;mﬂm Lamutom,
. Hn}rﬁ.-. W.W., WL Mol mid 5 |":JI:I|. Managorid
“Rrapomies Analyewm and Cass, Prontos Fladl Toalis,
[ hehide
. Ppermen, H, Craggoand WU Faswie Mapagneisl

Eg—.:mnmtr-_}'rﬂaliﬂ-l.lulﬁ Tt

. Sabgtars, Domnick Wanmpdm) Bfmpimus o
(ot Fevnnmy, MoGraw Hill, Mew, Yotk

LEBLLM Uwvsral iy Kanjir i

. Wariau. . IR Dntetwalions]  Micescondmios A
Modern Approash, Kast Wasl Prees. Near it

. Wirnldiey RI, wm] Mafieshowsan KD Mgl
Ermnrmbes, Sulfan Uhaml sl smye Now Balh.

v Uil 1a%: Manugeral Eoonnmirs, Yikas
Putdilshimge Mz, Sew Helh).

;'l.ri.'l'|i.k.*r1-'_..- A Husmpope Femmmbes, Fwoe] Reaoles,. Sew
(ERhY

MO 1 STATISTICAL ANALYSIS

Objcetive The ohpeeiive of (s emurss o 10 make thi sludenis
lwarn the appheathon of satisticnl toofs mind bechnugues
fur decision makiog.

COURSEINI'UTS

1. Univariate Analysis  An ovorview of  esnirsd

tenderscy, tlspemsinn, wnil skeetme.

Prubahility Theory: Probabilily -clussienl, retative, -

anied subjective probalality, Addition and mulaphoaiom

prenbability. nroadels, Condithimn) probebslity and Have's
theapet

18 Prabahbility Distributions: Piwoaoal, Possion, anl
normal o listnbotons;  Their  chamrienslies  and
apilicitions.

o=

3. Stitistical Pueision Theory: Detisim @i mamen
Eapecied profit umder vmwrtands and  sssgniijg
prabsbulitiee, LlLy thears,

Samplivg and Data Collection:  Sampling Al
sarmjiling (preabalisdicy and sonsproliabdny) metlusbs;
Swmpling aml sun-sangphog errors, Law ol Lerge
Numiwr  and  Central Tamwat  Theorens Sampling
distrrlsat v ol theeir rhitdact il les

|

(. Diate Sowrrese poymary and] seranliaey; Fromary data
L'l Lt '|l-thl:|;illl.l'1 schmdlube, spumitionnmice. mil
| e
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Stntistical Estimmtion and Testing:  Lont

Sl ambee 0l et (1

Hldifval o oL LIT1EL L) il I-'::-'l:..';ll 1 . |||: 1T 100000 ,

N B e e 0 e
WFECLE =T T ol Ll ILn i I

Correlation and Hoegression  Amilisise 1w
1

VERTHA IkE |

Assacintive of Attribules Consisliney nf data chi

S Al mad Lo SLIRT il i
. .- L - Yeoi b
Index Nomberz Neanmg. t9] T :
af mmnelracting e FLERFR| LAl Borniiiems |_:'.'--I. il
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b Caanssamaerd
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U i vetb g 11a 1

Ponhsleim 1 e LrEe i td s

o oo

Statistical Quality Controls s [ o rigtiesin
Lty el rasiar l.:l.: 11 ..-:..'|'.‘;."i;..! i

.::..| [ T N T A nir] enart i imiting !'.'..j
condr ) |t ¢ ol W charz, Proeess anrler coniin

L ol ool aLrls WATTHITLE e
x e f
w117l frortie diletys e gl dpteEr oo el

e LA R

i
aLrri el A

Holmremers

fhisocd o Foil: Blatisiss b Husmi il o

o Thus i & Econirmi

leinizr, Fehlys Shebatis

i) cheerte ot

e Lallin MNP TR
5 ] 1 BT
Mo, LW i Lalativie . Agigitaact i 1 E |

L 'y 4
Decimions, Drenlyoe Fladl, S4dmw o

| TEEY |1 Sl Sislasla [ Faman
iiiEk ,i.| [ r{ olhma bl

1 o Mpbiard 1oAduk Tlavil 3 b ol i
Mo ol atree Hadl, Dl

LT [} o i T i T 1Y - i
et 1 i i FrooU et 1aafEl
4] i | 1l
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. B.N. Gupta - Statisties

CORPORATE FINANCIAL
ACCOUNTING -
Objective The objective of this course is to expose students to
advanced accounting issues and practicez such as
maintenznce of eompany accounts, valuation of
goodwill and shares, and handling actounting
adjustments.
COURSE INPUTS

1. Accounting for issue and redemption of shares and
. ¢ debentures, Buy Back of Shares

MC 1.6

2, Finnl accounts and financial statements of comnpanies
3. =4 Valuation of goodwill and shares.
4. Accounling  issues  relative to  amalgamation,
_ ahsorption, and reconstruclion of companies.
8., .'-‘i  Consolidated Balance Sheet of holding and subsidiary
colnpanies
6.  Accounls relaling to liquidatien of companies

7. Double Accounting System, Preparation of Final
i Accounts of Electricity Supply compenies under
' Electricity Act1956.
B, . Accounting of Government Companies, Stlatutory
Companies, Accounts of Hotel Companies.
9. ' - Computerised accounting: role of computers in
accounting, Accounting Software's, accounting
applications using dzta base management system.

Rohmce 5

v Beams, F.A: Advanced Accounting, Prentice Hall, New
Jersey.

- Dearden, J. ard S.K. Bhattacharya: Accounting for
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Ms e bl Clonnnttieree © ey ioiis

Manapgrmuml, ¥Yiios Maghlisheng 1 honme, Sew Deihl

Englee, O, LA HWormwilen Anldd B.H
bdvarieod Avvountiome. Toowlih Chlisige

Fischop, PoM. S0 Tavlor and. L&, Livim Aibviiiieed

Neemnat Ling. Stk Wasio ) e

Larrmbarts

Piiapizmi, ML Advsinoesd Finsheind Ad punting, S
Chand & o, Wew Thelf

keiro: TVED amd  Wab Wowganily:
Accounting, John Wiley and Sons, NY.

Lt rmpeed it

MWabeshwsar, SN Advanos]  Accoantans Yl
Vikas Prhlishimg Hoawse, Niew D,

Mimga, 3 B Addvanesd Fuotasesl Adcoanting, Mo
Vaperhaiiks, Mol

S Clagpoms & HOA Ypoeeaa 1 mpiany Acemints | Himds
& Eninsh

a8 Shdd b puny Acsouras ] losd) & Fnghishy
B Sighlompamys Acoownts CE ed b

Finareinl Armiebose 0
Muageoul Perspeetive, PrenticeTTall of Lndin, el

\1'.1T:|'\.'-|:.-.ﬂur|.|'r|'-.-__ H:

Nelgm, F: Fimeineis] Aorewnting, Tats Medieaw [
Soewe Plelrn:

Shikia M. arid o i Lalewad AV gl
Sevenwritmoey. |alean Uhand & Cao SNese Tielln

Wiarren, (5. and 1"E ¥Freis: Prioejphsg of Flissueg)
umik Blaneg nal Accouniing, Seuth-Westerm,; Dl

ACCOUNTING FOR
MANAGERIAL DECISIONS
Tlie vlseictive oF e cpdrse de Lo asputlrt atudenre
with  the  sccounting,  toals  and | technbgues for
n'lrmnn.]l'rl.ll11-'1.‘:n|r|n|

g

-

i

C 501 W Tatbeermivy Rauiper ]

COURSE TSNPLTS

Intrmlpction wr  Aceooniing Sianugeineee
Al ey & 4 omrra ol wedonnUog:
gature. ardd o oeoape s fineegeen] arcointiigh, oo
srrsdImling, w117 rhEl it iririid

Muanmngsent seoodnting wnel mianagerial idecidione,

i |||_---r_\'_l"--.' E
il RRER L F=H

WMonpgemment - gacocts s preditom, . ke, e

i g bia ] | Uit

Avevunting Plan and Hespoosibility Conlres
Menming and significanes of pesponmilality aceeuwin g
Hn:;_mlll.'i!'nl-lll', e L R Tl i e S ) T T S
ieesiiment  cobibred  robbetis 5 bramaloe- priciig
Ol e tives mnd Hotermimmmte of respertreim ik oeod pos.
Hudgetimgr  Lefmitvm af  bidgets  Essevtinle o
bndgeling: Types of adpets © funebonal, masler, wic.,
Fived  amd flexable  tundget;  Wodpdany  control
Savo- b YudgeUng, Purfimnance busdoe i
Standurd , Costing  wnd Variaoce Analy=is
Standant cowlmg aF o conbrsd edhripee Sesang o)
slaniliords mml Alieir povidbon, Yarinnme S|yl
myeasing and mpoctasee, himls of vacaness and tungr
(L= mmtrml, dabhonr aml  evorhe]  vemenoes,
Lspuesald of varmooom Hieloeanee of Yamatee analssis
e irnfgeting and acandard eesning

Marginal Costing and Hreak-oven  Apalysis
Canpept o wwrgiinl  eos), Margimal’ oosling, s
nbaorption: coefog;  Mapgnnal Gouiing vecaus alimect
H'l-l!li ol il
il v, Addaptinns and praeciest applisbans of
break-even-anatysvs;  Decioons  cegorshingg seles o,
e 0l By ddwssjores anad disespi dro et of o) reodiiet

i efe

vembings, oorb-volrimepoalit need g

Analysing  Financial Statoments.  Thirdonbaf,
worddet] and et ra e Caah e analy=ia
Conlemperiry S AT Manugement
Acoounting:  Vilos chion  wnislesis,  Avbivioy baind
pos Ly Shuahioycsslung Torget i (ule vl e ling
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H. Reprarting (o Management: ' Ohjectives o) reporting,
Tt g rirwils sb ol g mbtmgeria) el T_':'l_"“
i rrprie, friialice (o) J'l.'piil'li.ﬂu. rerpsectiiagd it rlJITL'[I'III.
lrecela ol roommgermnmi

Ruferonce

. Anhaley, Modurra Munsigremenl hrrmrkingg,
Cacaporc-vaban, Miombad
. Barfielt, Jesiie, Ciady A, Bubmrn oand Mochead |

Bannee: Cost Accounting Traditiogs and Innasations,
South - Western Collegs [foblishing, Clacinnsts, (hio.

. Depnster. [un T aml Elden 1. Schafi-r: Managetareni
Acconnting A dedigen Emphees, fohn Wilew aond
Hanw Loe,. W York.

» Lrarmean., Hay Heoand Erc W, Noreen: Mamiggemomi
Apeiprtipg, Heehanl 1 Yrein, Chicogs.

' Honwery, Bon I amd Marssnoe M. Morees,
Manapement Accaupiing,  SedthSWestorn College
Publishing, Cinamnari, o

. Horngras: T, Gavy Lo-SBundem; oand William G
Airmtren:  Dntredection Ao Marmgememl Aesninbing,
rreptive [Ladh, Thisthis

. Hormgren, {ltles T, Giemge Vesler s Seikae
M Draline Cosl Aceounting: A Manugerial Emphosis,
Prentuwe Fall, Dl

. Casdl, 1ML aind LG dmin: Cost Accountinig: rincipies
and Prootice, |'rentiee Hall, D i

- Pandvy AL Muanegement  Aoownung.  Yam
Pilsbiom e, Diellig

. Welsen Citpnn & Honabl %W, Malbow and Paof ™

Garbiny Hudigoting  Peifit DMooring and  Contpal,

Prengizs TEall, Tk,

. B Gypla Mamagement  Areounung  (Hindi &
Forghwhi
. Agptrrwinl & Apnrwdd- senidly bepe

Lo Sd M imveesi i Ranghu &

M LT
(hjoelive

i~

HH_ Shurm -".}llllll.ul wgary '||_.-.|-|_|Illi11;_l
B Abamitas peiiilin gt

Mlasl M. KishareXangrment Aveaunting

MARKETING MANAGEMENT

The —abjectrve wf e coursa G0 W famlioe
wilersbsding  of YW soneopiual - Faresnrk sl
mucktting wnd its appliesblons |0 el ninklng
il waArimge dnseonriental omef rmim b

COURSE LSPLTTS
Introdieetion: § Tt noknre. e i
Loty ol nuerked g Mo pketing LR poaiohh s T B[

evaliition;,  Marketng i Slmtegse  mackoling
(i e A e e

Market Analysia dand Selection: Marketimg
s rniunent mere and moero comppaneitis gl e
unppseet iR tiarReliig deestinne, Markst segmmmtataan
andl peibioningl  Birer behavioor, Coiswner @
orgenistionm| buayers Cineumns clprsiom - miA KL
Jlrlﬂ'w1

Produet Decislong: LR T ST o il jrrusf gt
Classafiontion, of produsts; Mapwr product dieesions:
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FINANCIAL INSTITUTIONS
AND MARKETS

OBjpative This vourse mma A providiog students it un

updersigijihing of the stroctuee, drEanealion. and
wark g wl Noanrial madeets pod st otmes o Lados
COURSE TNIMITS

Intrntuetion: Moture and mole ol Bpancial sysiens,
Fiusoeml spatens mand finapcm] mareeis: Fmamial
ewilent anid wewomie leveloprent, Tndwn fndacm
o LN T R

Finuncial Murkets: Mamey oad capite]l markes
Romey markil - ageaning  cnelibosne, fogetione ol
manes cmarkels Money anurket  acdromenls - enl)
mmeey,  Leeduiey bitls  certifimtis  of  depeaina,
commmerein] bifle, trade balles stc, Hessal ieeads e
Lrihiany, ooy market, Uapite) market © primary and
srcettchary muerkets [epuwitory evdlem {veeermmend
Semuritums murkel: Hole of SERT - an overview . Hecenl
tevishrimiinta

Heservo Bonk ol Inding Ulrgaaiestion, manmgemoni
untd functions:  Crmdit Feentiog ool ermbit santoul
Aliosppertary uutlies

Cammervinl Hanlis: M marminng] fuamat dapu;
Managemont sl investment polices ol coivie eyl
banks, Present structam, Folunking and etrading,
Hiernl diwilopinnmbe i dmmagerdta | bank iegd
ey rliopment Hanbes: J"Lq'n.'-npl. kb e, il
fwtiene of developument bardes | Vwratsinad )
promutional detivitivs of sevelogiment banks, 1FC]
Ll [T, THIL STV Seats R T T (N TH TR

slate Fnncetnd |I|rrl|1'||1 o

losurance Sectuer | thjectives, o, invesunent
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Merchant Banking Ceneopl, lunclions el grrmerLl
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SEHT guidelines: Futyre aof merchont bapkimg i
frulin

Ioterest Rute Stroctooed Delrmminiiie il Libe ot
Pl plrariiie LigTersntin]  intopesl  rade; Hesornk
charges 10 ntenesl slnacbore

Foreign Investmoents Ty, Ly !1|ln il
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invimbmiesits o Tl

Rifereticy

Avilhanl Lovestenent anl Securitios Markets m Trudis,
Himmiiaaa Publntimnas, i

Hhole, LN Finnacial Markou andd Tnatititons, Tain
WeCirmw Fll, Babha

Chbar . T Bankog  Veley i@ brfin,  Adliosd
ol sratsemna, Lelbi

Gidde. $H. Global Finaneoud Markets, ATTHRS,
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Heserve Hank of India, Vernous Reporss  HEL
Fubleation, Mumbai.

Varshney, 'N: Iodian Fioeocial System, Suoltan
Chand & Sons, New Dathi. )

Averbach, Robert 1): Money, Banking and Financial
Markets; MacMillan, Londan

Srivastavea B.M.: Mobagement of [ndiar Finaneis]
Inatitution; Himalaya Pablishing House, Mombai.

Varma JOC Ganide 1w Mutual Fumile and Tnvesbooest
Tartfolia, Bharil Publishing House, New Tiethi

PROJECT PLANNING
AND CONTROL

Ohjective The abjeetive of thi=s course 10 Lo rnahis st dider te Learr

=
.

the prooess and weuse relating o preparation,
apprainal, reviow and mertitoring of projests.

COURSE INPUTS

Mentification of Investment Opportunities
Projget  idens, sergening of 1dess; Epviranmenl
wunning and opportunity analyss; Govwmment
reguiatory fmmework.

Market and Demand Analysiss Infnrmation
required for market and demund apalvsis, Sources of
Ifrrmmitiop-primars anl]  somtlary; Demond
Torecasting.

Technisal Analysis: Materials and  wpuls,
Producunn technology: Product mix; Mane teaation
g | Juyouly Seleetinn of plar] s v Eoent

Cost of Peaject and Means of Finaneing: Mlajor
cosl componants; Means of fnancing; Planning cajpital
structure; Yorows finagnomy schenws of  (insocal
i ftuLians

Profitability, Finaoecial Projections and Tax
Consideratinns Usdt of pul.‘1'|l|'|11|:"l.||:|'|'||| Urenk wvan
snalysis] Pogected  balance sheet, proBt and Joss
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account and cash flows statement; Provisions and
considerations of computing taxable income.

Appraisal criteria and Appraisal Process:
Methods of appraisal under certainty and risk and
uncertainty; Investment appraisal in practice; Process
followed by financial insfitutions; Project appraisal
techniques.

Social Cost Benefit Analysis: Rationale for social
cost benefit analysis; Methodology of SCBA; L&M
approach and UNIDOQ approach; Measurement of the -
impact on distribution; SCBA in India. -

Network Technigques for Project
Implementation, Monitoring and Control: PERT
and CPM techniques; Critical path, event siacks and
activity fleats; Scheduling to match availability of
manpower; Measures of variability and probability of
completion by a specified date; Project implementation
practices in India. '

References
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{Int.Ed), New York. . i
Chandra, Prasanna: Project Preparation, Appraisal @ -
and Impementation, Tata McGraw Hill, Delhi. -

ID.B.I: Manual of Industrial Project Analysis in *- -
developing Countries. B
Q.E.C.D.: (I Manual for Preparation of Industrial - L
Feasibility Studies. (i1) Guide to practical Project .
Appraisal. »
Pitable, R.L: Project Appraisal Techniques, Oxford
and IBH. . | :

Planning Commission: Manual for preparation of *'-
Feasibility Report. '

Timothy, D.R. and W.R. Sewell: Project Appraisal and .
Review, Macmillan, India.

Chaudhary, 8.: Project Management, Tata McGraw
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Hill, New Delhi.

< ~ Little -I.M.D. and Mirrless JA: Project Appraisal and
W Planning for Developing Countries, Heinemann

Education Books, London.

MC281 . SECURITY ANALYSIS AND X
B PORTFOLIO MANAGEMENT = .
Objective_ The objective of this course is to help stﬁde;nds

understand various issues in security analysis &
portfolio management.

COURSE INPUTS

1.. Inveslfments: Nature and scope of investment
fmalysm, elements of investment, avenues of
Investment, approaches to investment analysis;

e Concer:tt of return and risk; Security return and risk
o analysis, ineasurement of return and risk.
2. E Fi.nan_cial Assets: Types and their characteristics s
| sources of financial information.
3. _ Security Markets: Primary and secondary market;

Primzlu"y mgrket—role functions and methods of selling
securifles In primary market; Aliotment procedure;
New financial instruments.

4, Pul‘)lic Issue: SEBI guidelinigs on public issue, size
- of issue, pricing of issue, promoters contribution
B appointment of merchant bankers, under writers:
o broker, registrar and managers, bankers and
. allotment of shares.

5.1 * " Secondary market: Role, importance, type of

- brokers, trading mechanism, listing of securities in
peysd  Stock exchanges, screen based trading; Depository-
' role and need; Depositories Act, 1998,

6. ... Valuation of securities: bonds, debentures,
¢, .. DPreference, shares equity shares.
7. .. ... Fuondamental Analysis: Economie analysis,

Industry analysis and Company analysis,

’,";: .
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8 Technical Analysis Trends, indicators, n-_u*ucn- and
’ moving averages apphed in techaical analyris.

9 Efficiont Market Fiypothesis: Wmﬂvf_ airini-strong
. and stong market and (s tealing e fmigurs |
10. Porifolio Analysis Estimatisg male of return Ao

gandard deviation of parcfilio.  Effect of .LI'-.'-n-.hLmlu_.:
she soeurities; Marwwile fHiak-return -'|1,".|':l.rr:ns.-ulln.:rl.Ii
Sipgle Index hlodel or market Model; 1*'11:11"'-1:u'_.u.alt
rigk, portfolin market rsk and unigue Tisk. Simple
Sharps’s upit {FnisaATien Solution. ._ .

Li. Capital Market Theory: Cuplt.:il mur.ﬁ.x:'. | ]|_||Lr.
security market line, risk free lending anit L:.nfrt:-'..rn.;;s:il
F'nnm.—-u-.mi--h Arhit rage pricing 1_hI:'n1-:.'. Tty Inul»—_nf nr-:n
multi Tactar models; Prindiptn of arbitrage, arbitruge
il , .

12 Portfolio Performance Evaluation: Meauure 0

- rediirm, risk adjusted mensunes of ey, oarent
timuing, moaluation pnd procednces.

References p
Amling: Fundamrntale of invesument Anulysis,

Prentice Wall, internatinnal Edition.

Bhalla: Investmuent Analysis, & Chand & To. Delhi
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Bharat Publishing Fouse, Sew el
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Maonngemant, Mol Hill Interuatonal Editiomn.

Monal, $1E. Fidher and Honakd J. Jorden: Sesumiy

Analyais und portfulio Managenent, Presuce Hall,

Mira Plelhi |
Fabeizl, Frank J: Tnvestment Management. Prealo?
Hall, Ioternatiemnl Edition

. Chapth, LG Stock Exchange trading i Imudia; Sociely
far (apiial Market Hesearch and Disrelopment, Dela)

. Muchi Baju, H.R. Merchani Hanking, Wiley Eastarn
[-1:d., Wew Tlalti

B8 M Udrversity Hanpur AT

. Mliechi Boje HR: Working: ol Stck Exchanged o
Trodio; Wiley pastern Led . Mow Dl

. Sharpe, Wiliam F, Gordon J Alexander and JV
Bailly: Investmenws, Prsstics Hall of Indie New
Dl ki

. Shapre Wiliamy ¥ Portfolio Theory and Capital
Marker; McGraw Hill, New York.

' Faneis J. Clark; Mansgement of [nvestments

MeGraw Hill, New York.

OPTIGINAL GROUP II: MARKETING

MC2.62 ADVERTE!HG AND
SALES MANWNAGEMENT

Objective The basie ohjective of this course 8 {o acguaint
studants with the theory and practicw of advertinng,
s well also management of a firm's sales operations.
COURSE INPLUTS

i. Advertisingt Dellned, sdveriising as 4 tosl of

markeling, Advertising effects - economic and seeial;

Aitvertising and consumer behaviour; Advertising

scene in India.

Advertising Objective anid Advertising Budgets,

3. Advertising Medini Print  media, brosdeasting
media; Non-media sdvertising; medin planning and

seheduling, Advertising i [ntemel, Malia seleetiong
dmeTaians,

gc-

4. Message Design  and  Development:  Copy
l.]r'.'a'|||1|1'n el L:-TH‘\-‘- {f:||l|:.lrul. ey tEating
3. Mensuring Advertfsing Effectivenvas:  Managing

gdvertismg agency - chend mlalenslbop] Promotiona)
soone in bndias Teshiigues for  festing  advertsing
& Wit esrieras.

. Helling: Concepl, objectives, and fodctinne of sales
T e L Fundameninlsg of sslhng Seldling
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procomn. Salesoiamship; Prodoet  and  eustoncer
e il g .

Bales Plannime  [mpariance andd  Aypes of -.:a_l.]m
planning, Eales Panning procod; Qnlns forocesting,
Detorpuning fales territores, salims gliotam, und gabrs
fnddget o
Sales Orgnnisation: Settng op & anlps OrEANISHLION;
Fharming [rrocess; Peinciples of determuiing i ies
organisabion. |

Sales Force Management: Estimaling foanpawss
requirements for asles department; Flanming fur
fETpeTWeT-TECT I e apd selection, tTAINIRE u.n.rt
development, placement and induction; Hm_.lva'l.m.g
canles foros; Loading the sales force; Compensution and
promotion polictes; Sales mreckingy Bl coniedls.
Control Process: Analysis of sales woluime coste ntit
profitability; Manaymg expenees ul males pervonnel.
Fyaluating sales [orce performance

Roferences

Asker, Davil, etnl: Advertining Msnagment, Prenbics
1AM, Newer Lielhi.

Andorson,  Harp,  Husnd Professional  sales
Maragament, Melraw Hill, Singnpore.

Batra, Fajeev, John G, Myers aod David A Aaker
Advertising Moongemeant, Prentice Hall, New Tl

Ford, Cheirehill, Walkor: M anageent of salos foree,
MeGraw Hill, Singapore

Chpts, Yaswar Diag! Salen Management, Io the [ndian
Prrepective. Prontice Hall, wlhy

Vohmeern, Ktz Sehewing: ples  Management,
Mol Hitl, Smgapore
Kk O Salesmaneiug, Tarnpure wal, Hmrribusy.

MarTie, Jdames 5 Advertining, Prontics Hall, Now
{3elhi.
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Patrich, Parsyth: Sales Manageiment Handbaok, Jaien
Publisatoms, Bom by

Sandags CH. snd Fry Burger: Advertismy - Thesrs
and Practice, Richard 1 Irwan, Iinma.

Sengupta, Subrate: Brand Positioning, Tata MeGraw
Hiil Co., Neow Dalhi

Btanton, W.J, and Sprie, B: Management of Sales
Foree, McGraw Hill, Singapore

Heifl, Hichard H., Edward W. Cundiil, and Norman

AP CGovoni: Selés Management, Prentice Hall of
India, Delk:.

MARKETING RESEARCH

Ohjectise The purpiss of this couree 18 30 enabile studests leam

wl

the process, toald and techniques of  marketing
ressnoch

COURSE INPUTS

Introduction to Marketing Hesearch: [mpartance,
nature and seope of marketing research; Marketing
infommmtion  system  ooid | murketing  sesearehn
Marketing ressarch provess and organisation.
Problem Identification snd Research Design:
FProblem indentification and defimuon, Developung a
fesenrch proposal, Determining resesrch type -
exploratory, descriptive and eondusive  rescarch,
Expenmental designs

Datn Resources: Secopdary dnte sources and wsage:
Online dats sonress, Primary dats collection mothods
« questening technigues, online survevs, obasrvation
methel; Lhesutinn raire proeparntion.

Aptitude measurement and soaling technigues
~elrmen by i brdioction to messpranuenl deples

Sampling Plan: Universe,  Sample  frame  and
sarapling wit; Sampling wechniques; Sample siza
dletermunatog.
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multivanntes dals apalysis, Deport proparatinn and
[rresenfition. '
8, Market Hesearch .*Lppli('a.lionn:_ 'i‘n:r'llu:l: ‘I'f‘“.‘HH!'L:fI'..
Advertising research; Sabss and markel [‘--:—1'.'!|J'n.'|.!.
Intermatingal murcketing ressarch; Marketing reszarch
in [ndia.
References
. Berl, . Marketing Ressarch, Tata McGraw Hill,
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[rwrin, Bostom.
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. Churechill, Githert A, Dasic MarkelUng esearch,
Diryden Press, Baston

. [imis, L0 Advertising HResearch, Prentice Hall, New
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v Greeny, Poul E.. Donald B Tull and Gerald  Alhuns:
H.l.'-rl.'i.t.r'.'l- for marketing Decision, Prantice Hall Now
Imilhi.

. Heods, B Segtielles for Husimess und Eeoaomics;

wlaroaillan [rdia, e HThi.

Louch, Dad.: Markeling Resoarch, Prontics Hall, 2Noew
Phelid

Toall, Teptald snd Haswekin, Tel [! Morketing Resaarch
.".'lwulmn-u.::nl and Method, Urentice Hall, Rew Dejhi.

Zaltman sad Horger Marketicg Reseorch; Dhyden
Fross, [lino
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INTERNATIONAL MARKETING

Objective The objective of this course is to expose students to the

conceptual framework of intermationa)
management,

COURSE INPUTS

Introduction to Internationgl Marketing: Nature
and significance; Complexities in international
marketing; Transition form domestic to transnational
marketing; International market orientation - EPRG
framework; International market entry strategies,

Intermational Marketing Environment: Internal
environment; External environment-geographical,
demographic, economic socio-cultural, political and
legal environment;, Impact of environment on
International marketing decisians.

Foreign Market Selection:
S8egmentation; Sclection
Intemational positioning.
Product Decisions: Product planning for global
markets; Standardisation ys, product adaptation, New
product development Management of international

brandg; Packaging and labelling; Provigion of sales
related services.

Pricing Decisions: Environmental influences on
pricing decisions; International pricing policies and
strategies.

Promotinn Duvisiona: Complexities and issues;
Internatioual advertising, personal selling, sales
promotion and public relations.

Diatribution channels and logistics: Functiona
and types of channels; Channel gelection decisiona;
Selection of foreign distributors/agents and managing

relations with them; International logisties marketing
decisions.

International Marketing Planning, Organising
and Control: Issues in international marketing

marketing

Global market
of foreign markets;
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planning; International marketing  information
eystem; Organising and controlling; International
marketing operations.
9. . Emerging JIssues and Developments in
' international marketing: Ethical and socia] issues;
International marketing of services; Information
technology and international marketing;, Impact of
RNLE globalisation; WTO.
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OPTIONAL GROUP 1if: INTERNATIONAL BUSINESS .

Mco6s INTERNATIONALBUSINESS .
ENVIRONMENT -

Ohjective This course exposes the student to the environmental

X ] v
Cud M Univoraity Hanpior i

dynamice of international bosiness and ther mpoct
ary ifernnl i al balnees ops mations ef 4 Brm .
COURSE INPUT=H

International Business: MNature. Imporianre gl
gonpes  Fromework [ nnilveing  intemmational
|.'l'.-'a'-:'|nt'-ii Efnviroremanl - :,r_l--.':h"r:|[1hj|:||_']_ BCTLOLIE
soncio-cill boral, political and legal environmeni
Internationadl Feonomic Enviconment: World
sronomic and tradiog mivation; Intemationasl

Ecomomic insttutons and agreemsntz - WTO
T 5 - " : r - ;
UNCTAD, IMF, World Rank; Generalised syatem af
preferemoes, ST International commoed ity
ALTeTenLa, -

Hegional Economic Co-operation: Types  unil
raticmaly o regional  poonwiyic  groaps; Wheory of
customa urmon: EU, MNAFTA, ASEAN, BAF] .-'L- aiiel
other greamngs

Multinational corporations: Carscepluil
!r'_ubr'-'.'ur‘ﬁ. afl - MNCY MNCs and host and home
Counitey reliiiaons, Teehrology Lranafirs - ampertanee
and types :
Foreign Exchange Markets Doiermining exchangs
rates; Fixed imd {lexible eychange rete sy=lem;
J."q‘.ITLu!II,'s'.'mIJ irn the foregn exchanges markets: Fi rrluul
EXCAN g markiet eash and spol exehange market;
J'.‘_'q:l.'.ll'fl.'llﬁﬂl:' rate guotes; Torme, Factors & |Fc::'_in|£
varhange ratesspol rabe, forwarid pxchange Thies
farwiird exehangs contcacks; Foraign exchuogr wrd
_"|||I-r:-'|l-:':.' fiitires;, Exchange rate armangement 10
[mdim; Chwervipw of FEMA;, Eschabge deslings sl
CUITENSY :..'Z--‘--:-'E-"I" i!'l|.l:||'|'|!||':'.lll e Eoe U ca bingy
Ft.lf(_‘i__ﬁ'.l‘] E.‘Ecl'll'll],b['." Huisle: Transmctian A I TE
L i RO Hiil ETRAn e AR -'1r-"‘
Management of expidures. - interfnl  teehnigus .I
felting, markebing, leading and laggng, |||'r|'|||L=.'rl-|||:_'|'.
ssel and  linhility  cosoagesient,  and -l:.\'l'll—.e;
iechngu ‘
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& Maonagement of Risk in Foreign Exchange
. Markeis: Forex derivatrves - swaps, fulures, ophons
ned) forward] coniracts
9, Foreign Iavesiment: Capital flows - types and
thearies of foreign inveslment; Forwign investment
flows and HarTiers .
10, Recent Teyelopments in [nmm:-‘r';iun_n.'l Buﬂn_lﬂﬂ.'
Eeological issues, Social aspects, 1T and international
business,
Roferences
v Adhikary, Mansh Global Hosiness Management,
Marmillug, New Delhi.
* Bhattucharya, ‘B Goiog International = Responas
Strategies (or Indian Sector, Wheeter FPublishing Co.,
Wawr Thalha.
. Black and Sundaram: Inr..er_rl.aLi.nmll. Ritmineas
Environment, Prentice Hall of India, New Dell,
. RBuckley, Andin: The Essence of Internationnl Blowey,
Prenlice Hull of Tndia, MNew Delh.
. {osh, Bigwanall, Econemie Environment of Busimmes,
Seuiths Asia Book, New Dalhi.

. Letiche, Jolhn AL Intirmmalichal Esonomics Fn'ﬁﬂt—ltl- mrd
Thisoretical Foundations, Academic Pross, New 3 prl.

. Soderstam, B0 Internatiopal  Envirmment- An
Tntreduetion, Sage Puhlication, New Dwthi

. Parver Asheghuan  and Hﬂ.]'.i]:ll-l'lﬂ Frbealim:
Tnternabional Business; Harpee Collins, Landen.

. Peter H Lindert International economics; Richard 1
Irein, Allimoia

Mc273 INTERNATIONAL MARKETING

COhjeetive The objrcuve of this courss is to - mcquaint stadenis
with the conoeptunl Framework 2 nberria Lol

frpr ke | A nageITent

=}

-1

=0 M Univeriity Kanpur in

COURSE INFUTS

Introduction to interputional Morketing: Natue
and  egmificance;  Complexities om0 mUernadiocmd
mrarieting, Transition Mmoo domestie to transnational
prarketing [nlemations] muerkel orienbabion - EPHG
framework, Inlermational marksl snind slmiegie

[nternational Murketing Envirenment: [nters!
envitonment - geegrapbicul, demegrophic, econnmiic,
socin - oultural; political wnd Jegad o envirenanent;
imparct of environment on. inlernatioon] suarketing

decizions
Foreign Market Selegtion: Glohal roacket
ssgmantation;  Selection o [omeign markets;

international positioning.

Product Decisions! Prodoct planning for  global
minrkits Standandlzation s pitiuiine] mide gt M
procluct development; Mumagement of snternational
bronds; Packaging & labehog; Provimon o of  deded
related services,

Pricing Declslony . Environmental  infliuencsss o6
pricing decisions; [ntermalional pricong policios anid
EETatEmiEs,

Promotion Dercisions:  Complexilios  amd  1ssues,
internstional  advertising, personal  eslling, sl
presmmotibn and puhblie relitions,

Mstribubion Channels and Lagsticss Funetames
wie]l Lypees ol chanosls; Chanpel eelection dessions;
Halectiom of formgm distnhutorsdagemts aod manmeging
relations with then; [ntermational logistics decisioma.
Internntional Marketing Planning, Orgunising
and Controh lssues w ptemacconpl  morketing
plannuyg  [ntemational mocketing  informs Liop
fvatem, Crpenisng and coptrolling, lotérnational
thaTkEtTg operatooms

Emerging lssues and devilopanenta in international
markeling Ethical wnd sooal lsaues;, Intemational
marketing of services; Information technologe and
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internitional markeling: [mpact of globaliantion;
W,
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Prentio: Hall, Nuw Dalhi.
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. Veudevs PR, Intemutions| Marketing; Excel Books,
Mew Delhi.

MO 283 FOREIGN TRADE POLICY,

PROCEDURES AND DOCUMENTATION

Objective The objective of the course i to famibipoee students

with the polides, procsduces, and descumantstion
relatiigg Ly cxpott-import irnasactions

COLURSE INPLFTS
Intermatiooal Trade: Theories of [nbemational

trade-abgojute pnd comparative advantage theories;
Modern theery of trade-Heckahar-Ohlin theary, Terms

7.

C5a) M Ungversity Kanpur ¥l

of trade: Theory of internatinal trade in services:
Hulance of payments and sdjustoient mechasnism,

Commereial Polioy Instraments; Taris, ot A,
anti-hunpingeeuntervilling bz Technien]
standarits; Exchange cmtmls and other noo-taply
[THealE el

India's Forcign Trade and Policy: Clom position
ond direstion of forsgn trode; India’s foresgn trade
F@Hn:j.r, Export promotion jnfrestrueture and  the
matitulional set up; Deemed exports and  rupes
convertihility, Policy o foreign wullaboratione snd
counter trade armangemonts; Indisn joint venfires
abrsat; Project wmnd consiultancy oxporta.

Instruments  of Export Promation:  Expart
aszgistance wwl promotion measured; EPCO schmmes
Import {acilities, duty drawback, duty exemption
echemne, bix concessions, mirketing gasistence; Hole ul
sunte trading houses, 100 Export Orianted Unite
Export Houses nrid Troding houses) B2, SE7a
Documentation Framework: Tiypes and -
charmctonstics of documents; Bxport contract and Inea
termus; Processing of an export order.

Export Finuncing Methods and Terms of
Payment: Methods of payment, Negotlations of
expart bills; Dovumentery cradit and collection; Pre
und post shipowmnl export credit. Bank guarsmntess;
Foretgn exchangy reguiationa

Cargo, credit and exchange rcisks: Marise
imaurance - procedures el decummtation for serps
lows claims; BECGE schemes for risk » and
precedure for filing clainog Institutinns for « Jarm
and pest shipment

Quality Control and Pre-shipment m
Freswss anid proceduzes; Exriew und custoos ¢
regulitions, proodures wod documenbatus.
st 03 _ s .
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in importing - transit risk, eredil fek anil ssrhange
Ak,
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