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MBA (Applied Management) 
Five Year Integrated Course (Part-IV)

Semester VII and VIII
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50
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50
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* 
The students will select for any one of the following elective combinations. The elective combination once selected will be continued in the subsequent semesters. 

Elective Combination – I 

AM 707

ADVANCE MARKETING MANAGEMENT






AM 708

INFORMATION SECURITY AND CYBER LAWS






Elective Combination - II

AM 709

CROSS CULTURAL AND GLOBAL HRM
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SOCIAL SECURITY AND LABOUR LAWS






SEMESTER- VIII
Theory
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Assessment
AM 801

ADVANCED STRATEGIC MANAGEMENT


50

50

AM 802

CONSUMER BEHAVIOUR



50

50

AM 803

ORGANISATION DEVELOPMENT AND CHANGE

50

50

AM 812

SEMINAR ON BUSINESS ETHICS





100

AM 813

VIVA VOCE





50

* 
ELECTIVE PAPER – I 





50

50

*
ELECTIVE PAPER – II 





50

50

Elective Combination – I 

AM 808

SOCIAL MEDIA MARKETING







AM 809

ADVERTISING AND SALES MANAGEMENT





Elective Combination - II
AM810

INDUSTRIAL PSYCHOLOGY







AM811

INDUSTRIAL RELATION








AM 701 
BUSINESS STATISTICS AND RESEARCH METHODOLOGY
Max. Marks: 100

Time allowed 3 Hours







Internal Evaluation 50










External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT I

Meaning of research, objectives of research, research process. Defining the research problem. Research Design: meaning, Types of research designs: Exploratory, descriptive and experimental research designs.

Sampling and sampling designs: Concept of sampling, theoretical basis of sampling, sampling methods, sampling size, sampling and non sampling errors.

Data collection: Primary data and secondary data, Methods of collecting primary data and secondary data, editing of data. Data classification and tabulation. Diagrammatic and graphic presentation of data.

Descriptive statistical analysis. Measurement and Scaling: Primary scale of measurement –Nominal, ordinal, interval and ratio scale; Comparative scaling technique; Non- comparative scaling techniques; multi item scales. Scale evaluation-reliability, validity and generalizability

UNIT II

Simple correlation and regression analysis. Analysis of time series: measurement of trend, measurement of seasonal variation, cyclical variation and irregular variation.

Probability Distributions: Binomial, Poisson, and normal distributions; their characteristics and applications. Sampling distributions and their characteristics. Statistical Estimation and Testing.  Testing of hypothesis: null hypothesis and alternative hypothesis, type I and type II errors, Tests of significance for large samples and small samples: z test, t test. F test and analysis of variance: one way and two way model. Non-parametric tests: Chi-square test, Sign-test, Mann-Whitney U test. Multiple regression analysis. Introductory knowledge of SPSS.

Suggested Readings:

1. S. P. Gupta, Statistical methods, Sultan chand publications.

2. C R Kothari, Gaurav Garg, Research methodology: Methods and techniques, New Age Intl. Publishers.

3. Donald R cooper, Pamela S Schindler, Business research methods, Tata McGraw Hill.

4. Hooda, R.P. : Statistics for Business and Economics, Macmillan, New Delhi.

5. Heinz; Kohler : Statistics for Business & Economics,. Harper Collins; New York.

6. Heinz, LW : Quantitative Approach to Managerial Decisions, Prentice Hall, NJ.

7. Lawrence, B. Morse: Statistics for Business & Economics, Harper Collins, NY.

8. Levin, Richard I and David S Rubin : Statistics for Management Prentice Hail, Delhi.
AM 702

ORGANISATION BEHAVIOUR

Max. Marks: 100

Time allowed 3 Hours






         Internal Evaluation 50










External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT I

Organizational Behavior- meaning, nature, Foundations of Organizational Behavior, Contributing disciplines, Importance of Organizational Behavior, Organizational Behavior Model - Shortcomings of Organizational Behavior emerging challenges in Organizational Behavior. 

Foundations of Individual Behavior, Personality – meaning, determinants, personality traits relevant to OB, Achieving personality fit.  Value – meaning and types, Attitude – meaning, components, functions, measurements of attitudes, employee's work related attitudes. Job satisfaction – Components of Job Satisfaction. Perception – meaning, Factors affecting perception, Attribution Theory, Shortcuts used in perceiving other. Learning- meaning, theories of learning. Reinforcement and its types. Motivation –concept, importance, theories of motivation. Applied motivational practices.

UNIT II

 Group behavior- Understanding groups, types of groups, group development, Group properties, Group decision making. Understanding of work teams. Leadership – concept and theories, Styles of leadership, contemporary issues in leadership. Power and politics – Meaning and Definitions, bases of power, Difference between power and politics, power tactics, factors contributing to political behaviour. Conflict Management – concept of conflict, types of conflict, conflict process, conflict stimulation and resolution strategies. 

Organization culture – meaning, dimensions, what cultures do? Creating and sustaining organization culture.

Suggested Readings:

1. Stephen P. Robbins, Timothy A. Judge, Neharika vohra, Organisational behavior, Pearson.

2. K. Aswathappa, Organisational behavior, Himalya Publishing House.

3. Stephen Robbins, Organisational Behaviour, Pearson Education.

4. Fred Luthans, Organizational Behavior, McGraw Hill.

5. Wagner, Organizational Behavour, Thomson Learning.

6. S.S. Khanka, Organisational Behaviour, S.Chand & Co., New Delhi .

7. Hellriegel, D & J.W. Slocam, Organizational Behavior, Thomson Learning.

8. McSchane, Organization Behavior, TMH.

9. New Storm Davis Organisation Behavior, THM, New Delhi
AM 703

GLOBAL BUSINESS ENVIRONMENT

Max. Marks: 100
Time allowed 3 Hours






      Internal Evaluation 50

External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT- I
An Overview of International Business: Introduction, Definition of International Business, Changing Environment of International Business, Globalization of Markets, Trends in Globalization, Effects and Benefits of Globalization. International Business Theories: Introduction Mercantilism, Absolute Advantage Theory Comparative Cost Theory, Hecksher-Ohlin Theory, Product Cycle Theory. Instruments of Trade Policy- Tariffs, Subsidies, Import Quotas, Voluntary Export Restraints, Administrative Policy, Anti-dumping Policy. 
UNIT- II
Foreign Exchange Determination Systems: Basic Concepts Relating to Foreign Exchange, Various types of 

Exchange Rate Regimes, Factors Affecting Exchange Rates, Brief History of Indian Rupees Exchange Rates. International Institution: UNCTAD, Its Basic Principles and Major Achievements, IMF, Role of IMF, IBRD, Features of IBRD, WTO, Role and Advantages of WTO. Regional Economic Integration: Introduction, Levels of Economic Integration, Regional Economic Integration in Europe, Regional Economic Integration in U.S.A., ASEAN, SAARC 

Suggested Readings:

1) Agarwal Raj - International Trade (Excel, 1st 

2) Hill C.W. - International Business (TMH, 5th 

3) Daniels - International Business (Pearson, 1st 

4) Black J - International Business Environment (Prentice Hall)
AM 707

ADVANCE MARKETING MANAGEMENT

Max. Marks: 100

 Time allowed 3 Hours





                      Internal Evaluation 50

External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT- I

Nature, Scope and Concepts and Orientations of Marketing, Marketing Tasks, Modern Concepts of Marketing, Marketing Environment and Environment Scanning, Marketing Information Systems and Marketing Research, Strategic Planning in Marketing Management, Understanding Consumer and Industrial Markets, Consumer Behavior: Factors Influencing Consumer Buying Behavior, Buying Process, Market Segmentation, Targeting and Positioning.

UNIT –II

Product Decisions: Product Mix, Product Life Cycle, New Product Developments. Branding and Packaging Decisions. Pricing Methods and Strategies. Promotion Mix Decisions: Advertising, Sales Promotion, Public Relations, Personal Selling, Direct Marketing and Online Marketing.

 Managing the Sales Force. Marketing Organization.

Channel Management: Types & Functions, Selection, Cooperation, Conflict Management, Vertical Marketing Implementations and Systems, Marketing Logistics, Emerging Issues in Marketing: Green Marketing, Holistic Marketing, Network Marketing, Event Marketing, Nucleus Marketing, Viral Marketing, Sustainable Marketing.
Suggested Readings:
1. Kotler Philip & Armstrong, G., Principles of Marketing, Prentice-Hall of India, New Delhi, 2007.

2. Kotler Philip, Marketing Management, Prentice-Hall of India, New Delhi, 2007.

3. Kotler Philip & Keller, Principles of Marketing, Prentice-Hall of India, New Delhi, 2006.

4. Saxena Rajan, Marketing Management, Tata McGraw-Hill Publishing Co. Ltd., New Delhi, 3rd Edition, 2005.

AM 708

INFORMATION SECURITY AND CYBER LAWS
Max. Marks: 100

Time allowed 3 Hours







  Internal Evaluation 50

External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT—I

Information System Threats and attacks, Classification of Threats and Assessing Damages., Basic Principles of Information Security, Confidentiality, Integrity Availability and other terms in Information Security, Security Threats to E Commerce, Virtual Organization, Business Transactions on Web, E Governance and EDI, Concepts in Electronics payment systems, E Cash, Credit/Debit Cards. Physical Security- Needs, Disaster and Controls, Basic Tenets of Physical Security and Physical Entry Controls. Internet Security: Concept of security, Firewalls and types, Biometrics. Cryptography: Introduction of Cryptography, Types of Cryptography.  Digital signatures and electronic signatures: Recognition and authentication of digital and electronic 

Signatures, Benefits. 

UNIT-II

Cyber crimes and cyber terrorism: Cyber crimes and the categories of crime- Cyber frauds, Cyber thefts, Cyber stacking, Cyber Terrorism, Hacking, Virus, Trojan, worms etc. Laws, Investigation and Ethics: Cyber Crime, Information Security and Law, Types & overview of Cyber  Crime, Cyber Law Issues in E-Business Management, cyber laws in International perspective. Overview of Indian IT Act, Ethical Issues in Intellectual property rights, Copy Right, Patents, Data privacy and protection, Domain Name, Software piracy, Plagiarism, Issues in ethical hacking. 

Suggested Readings: 

1. Godbole,“ Information Systems Security”, Willey 

2. Merkov, Breithaupt,“ Information Security”, Pearson Education 

3. Yadav, “Foundations of Information Technology”, New Age, Delhi 

4. Schou, Shoemaker, “ Information Assurance for the Enterprise”, Tata McGraw Hill 

5. Sood,“Cyber Laws Simplified”, Mc Graw Hill 

6. Furnell, “Computer Insecurity”, Springer 

7. IT Act 2000 

AM 709

CROSS CULTURAL AND GLOBAL HRM

Max. Marks: 100

 Time allowed 3 Hours






     Internal Evaluation 50

External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT I

Evolution of an International Enterprise, Environmental variables in global business, Understanding Culture (culture and management styles in selected countries), Cross Cultural Differences and Managerial Implications. Difference between Domestic and International Human Resource Management. Cross Cultural Research Methodologies and Hofstedes Hermes study, Structural Evolution of Global Organizations, Leadership across Borders and Cultures, Cross Cultural Communications and Negotiations. Cross Cultural Management – including communication (Language) – Lifestyle – Climatic and Environmental changes – global Socio cultural factors – customs and traditions including personal – psychological and Individual determinants.
UNIT II

Strategic HRM – Global Business strategy  – Societal Culture – Impact of Societal Culture in mangers – Managers behaviour and employment relations – Relation between societal culture and organizational culture  – communication across culture – different types of organization – Learning and  stakeholder in organization – Cross cultural effect on various functions of  HRM (Motivation – leadership- Teams) . Global HR ethics – values – principles – policies and processes in view of MNC and Fortune 500 Companies Sigma process improvement in accordance with ISO standards processes and procedures. 

Global compensation computation practice along with productivity and performance management Global HR Environment and strategizing the entire Global process – Global Reward and compensation Management – Global Training and Development Strategies – Global Performance Management system.

Suggested Readings:

1. Monir H. Tayeb, International Human Resource Management, Oxford, 2008.

2. Helen Deresky, International Management: Managing Across Borders and Cultures, Prentice Hall of India, 4th Edition.

3. S.C.Gupta, International HRM, Macmillan India Ltd. 2006.

4. Peter J Dowling, Denice E Welch, International Human Resource Management, Thompson Learning, 2006.

AM 710

SOCIAL SECURITY AND LABOUR LAWS

Time allowed 3 Hours 







Max. Marks: 100

 
Internal Evaluation 50

External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 

UNIT I

Social security legislation

1. The workmen’s compensation act, 1923

2. The employee’s state insurance act, 1948

3. The employees’ provident funds and miscellaneous provisions act, 1952

4. The maternity benefit act, 1961

5. The payment of gratuity act, 1972

UNIT II

Protective legislation

1. The factories act, 1948

2. The payment of wages act, 1936

3. The minimum wages act, 1948

4. The payment of bonus act, 1965

5. The equal remuneration act, 1976

6. The contract labour (regulation and abolition)   act, 1970

Suggested Readings:

1. Indian Law Institute, Labour Law and Labour Relations-Cases and Material, Bombay,Tripathi, 1987
2. S.N. Mishra, Labour and Industrial Laws, Allied Publications, New Delhi, 2001

3. Debi S. Saini, Redressal of Labour Grievances¸ Claims and Disputes, Oxford & IBH¸ New Delhi¸1994)

4. H.L. Kumar, Labour & Industrial Law in 2 volumes with free case law reference 2000-2007
AM 801

ADVANCE STRATEGIC MANAGEMENT

Max. Marks: 100

Time allowed 3 Hours






      Internal Evaluation 50










External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT I

Analyze and identify the external environment and internal strategic capability of an entity; evaluate the consequences of strategic choices; recommend strategies to achieve stakeholder objectives, recommend appropriate methods of implementing strategies and monitoring strategic performance; including management of business risks; and advice on corporate governance Identify and advise upon appropriate finance requirements; evaluate financial risks facing a business and advise upon appropriate methods of managing those risks; provide valuations for businesses and securities; and advise upon investment and distribution decisions. Recognize and explain ethical issues, and where ethical dilemmas arise, recommend and justify appropriate actions, including ethical safeguards.

UNIT II

 Interpret and apply corporate reporting information in evaluating business and financial performance; recognize and explain the corporate reporting consequences of such decisions. Understand and explain the role of assurance in raising new equity and debt funding and in the subsequent monitoring of such funding arrangements; understand, explain and evaluate the role of assurance in selecting and implementing key business decisions, including acquisitions and strategic alliances; understand and explain the role of assurance in financial and business risk management.

Suggested Readings:

1 Srinivasan, R; Strategic Management: The Indian Context, Prentice hall Learning pvt ltd

2 John A Pearce, Richard B Robinson, Amita Mital; Strategic Management: Formulation , Implementation and control

3 Dess, Lumpkin, Eisner Mcnamara Kim; Strategic management: Creating competitive advantage; Tata Mc graw hill
AM 802

CONSUMER BEHAVIOUR
Max. Marks: 100

Time allowed 3 Hours






    Internal Evaluation 50

External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 

UNIT—I

Introduction to Consumer Behavior: Nature, Scope and Importance. Personality and Consumer Behavior: Definition of personality; Theories of personality; Personality and consumer diversity. Consumer Motivation: Nature of motivation, Types of consumer needs and motives.

Dynamics of motivation; Need conflict; Need Hierarchy Theory of Motivation and its applications; Measurement of Motives. Consumer Perception: Elements of perception; Dynamics of perception, Perceptual process; Perception and marketing strategy.

UNIT-II
Psychological Factors Affecting Consumer Behavior: Learning, Self-Concept and Attitude Formation and Change Cultural Influences on Consumer Behavior: Cultural Influences; a Study of Culture, Subculture and Social Class; Social and Economic Influences on Consumer Behavior.

 Reference Group and Family Influences: Power of reference groups; Types of consumer related reference groups; Celebrity and other reference group appeals; Family decision making and consumption related roles; Family life cycle, Social Classes

Consumer Decision Making: Consumer decision process; Types of Decision; Information search process; Alternative evaluation and selection; Decision rules. Diffusion of Innovation; Diffusion process; Adoption process.

Suggested Readings:

1 Schiffman, I.G. and Kanuk, L.L Consumer Behavior, New Delhi, Pearson Education, 2007.
2 Blackwell, Roger D., Miniard, Paul W., and Engel James F. Consumer Behaviour, Cengage, 2006.
3 Solomon, Michael R. Consumer Behaviour, New Delhi, Pearson Education, 2003.
4 Assael, Henry Consumer Behaviour and Marketing Action, Cengage, 2006
5 Loudon, David L. and Della Bitta, Albert J., Consumer Behavior, Tata McGraw-Hill, Fourteenth Edition, 2002.
6 Rameez Elmasri: Foundation of Database System, Pearson, New Delhi, 2006.
7 Elmasri, Navathe, Somayajulu and Gupta: Fundamentals of Database Systems, Pearson Education, 2007
8 Kumar Muneesh: Business Information System, Vikas Publishing House, 2006
9 Stuart Henderson, Britt : Consumer Behavior in Theory and in Action.
10 Benett Peter D. & Kassarjan, Harold H.: Consumer Behaviour, PHI, New Delhi.

AM 803

ORGANIZATION DEVELOPMENT AND CHANGE
Max. Marks: 100

Time allowed 3 Hours 






    Internal Evaluation 50

External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT—I

The concept, scope and historical perspectives, values underlying of OD. External environment and OD.

future of OD: Models and theories and planned change. Process of OD, issues in consultant-client relationship. OD Interventions: Planning interventions; human resource management intervention, Team interventions; Human process interventions

Theoretical developments in the context of action research, survey feedback and socio-technical systems, Technological uncertainty and interdependence and OD. Approaches to planned change, Organisational diagnosis, Evolutionary Change, Transformational Change, Turnaround Change. Human processual, technostructural, human resource and strategic interventions.

UNIT II
Understanding change: nature of change forces of change perspective  on change : contingency perspective population ecology perspective -  institutional perspective resource-dependence perspective. Types of change : continuous change discontinuous change  participative change directive change. Implementing change: process, coping strategies for change, resistance to change, managerial options for implementing change, guidelines facilitating change.
Suggested Readings:

1. French, W.L. Bell, Jr., C.H and Zawacki, R.A. (1992): Organisation  Development, Universal Book stall : New Delhi.
2. Thomas G. Cummings and Christopher G. Worley, Organization Development and Change, Thomson South-Western, 8th Edition 2004.

3. Nilakant V, Managing Organisational Change, Sage Publications Chennai, 2004.
4. Huse, E.F. and Cummings, T.G. (1985): Organization Development and Change, West Publishing Co. : Minnesota.

5. Cummings, T.G. and Worley, C.G. (2001): Organization Development and Change, USA : South Western College Publishing

6. Beer, M. and Nitin, N. (2000): Breaking the Code of Change, USA : Harvard Business School Press.

7. Pettigrew. A. and Whipp, R. (2001): Change Management for Competitive Success, New Delhi : Infinity Book
AM 808

SOCIAL MEDIA MARKETING
Max. Marks: 100

Time allowed 3 Hours






        Internal Evaluation 50

External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT—I

Introduction to Social media marketing: Understanding SMM (Social Media Marketing), Comparing Social Media with other Marketing Tools, Top Tools for Social Media Marketing. Social Media in Marketing Frame: SMM Funnel, SMM relationship, Real Time Marketing. Social Media Marketing Strategies: Face book, Twitter, YouTube, LinkedIn, Google, Foursquare, Others Social Advertising: Advertisement appeals on Social Networks, Gaining Attention To social media Social Media Governance: Impact of SMM on Other functions of company, Social Media Governance models, dealing with social media crisis 

UNIT- II

Analyzing Customers, Competitors and Influencers: Customers: Consumer's  Online activities, Consumer persona, Competitors: Analysing competitor Campaign, Major trends in SMM competition, Influencers: types, roles, Expert, Referent and Positional influencers. Social Media Marketing Campaign: types, Process, Rules of the market,  Developing SMM Voice: Need, Defining SMM voice Characteristics, Choosing owner of  SMM Voice and crowd sourcing. New Marketing practices with SMM: SMM on website, SMM mobile campaign 

Suggested Readings: 

1. Social Media Marketing for Dummies by Shiv Singh and Stephanie Diamond,   Wiley, 2nd Edition, (2013) 


2. Socialnomics: How Social Media Transforms the Way We Live and Do Business.  by Qualman, Erik., Wiley, 1st Edition, (2009) 

AM 809

ADVERTISING AND SALES MANAGEMENT
Max. Marks: 100

Time allowed 3 Hours






      Internal Evaluation 50

External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT—I

Advertising: concepts, types, forms and importance. Role of advertising in the marketing Process: Legal, ethical and social aspects of advertising; Stimulation of primary and Selective demand - Advertising planning and objective setting: Dagmar approach. Determination of target audience; Building of advertising programmed - message, Headlines, copy, logo, illustration, appeal, layout; campaign planning; Media planning and Selection Measuring the effectiveness of the promotional program- Market testing, pre testing, post testing Advertising agency; types, functions and structure of advertising agency. Advertising and consumer behavior: Integrated marketing communications, advertising in multicultural Environment

UNIT - II

Sales management- The basic framework: Introduction to Sales Management; Sales Organization, Sales Functions and Policies. Tasks and Responsibilities of Sales Manager. Personal selling: Nature and Scope, Formulation of Personal Selling Strategy, An Ideal Personal Selling Process Planning the sales efforts: Sales Planning and Budgeting, Estimation of Market Potential and Sales Forecasting, Setting Sales Territories, Fixation of Sales Quota. Managing sales force: Selection, Training, Compensation, Motivation, Evaluation of Sales Performance Distribution management: Role of Marketing Channels, Creation and Design of marketing  Channels. Functions of Channels, Multi-channel Marketing 

Suggested Readings:
1. Condiff, Still & Govani, Sales Management, Prentice-Hall of India, New Delhi, 5th Edition, 1998.

2. Wright, Winter and Zeigler, Advertising, Tata McGraw-Hill Publishing Company Ltd., New Delhi, 1990.

AM 810

INDUSTRIAL PSYCHOLOGY
Max. Marks: 100

 Time allowed 3 Hours






    Internal Evaluation 50

External Evaluation 50

Note: The question paper will be divided into three sections. Section – A and Section – B will be based on Unit – I and Unit- II of the syllabus respectively. Each of these sections will contain four questions of 7.5 marks each. The students will be required to attempt two questions from each of these sections. Section – C will be compulsory. It will be based on entire syllabus and will contain 12 short answer type questions of two marks each out of which the students will be required to attempt any 10. 
UNIT- I

Introduction of the term ‘Industry’ and ‘Psychology’ – Definitions – nature – importance – scope – factors responsible for psychology – behaviour of an individual in an industry – Industrial Psychology and its relation with Sociology, Social Psychology, General Psychology and Management, with special reference to Personnel Management, individual difference . Types of Psychology - Types and characteristics of psychology – factors responsible – mental psychology – its impact on behaviour – Difference between male and female psychology – its impact on behaviour – its impact on efficiency – productivity etc. 
UNIT -II

 Personnel Selection and importance of testing techniquesTests for Psychology - Effectiveness of these tests – Measures to control the tests steps to improve the psychology. Performance Appraisal-Techniques and Problems, Job Satisfaction and its measurement, Creativity a work-element of creativity in leadership and decision making. Individual Behaviour and Group Behaviours - Interaction between them – psychology involved in each individual – Monotony, Boredom and Fatigue at work places, Necessary suggestions for improving psychology – Group Dynamics – Characteristics of group behaviour 
Suggested Readings:

1. H.L. Kalia, Industrial Psychology, The Associated Publishers, 1st Edition, 2006.

2. Cary L. Cooper and Edwin A. Locke, Industrial and Organizational Psychology, Blackwell Publishing, 2000.

3. Joseph Tiffin, Ernest J. McCormick, and Daniel R. Ilgen, Industrial Psychology, Prentice hall of India Pvt. Ltd., New Delhi, 1987.

4. Michael G. Aamodt, Industrial / Organizational Psychology, Cengage Learning, 2008.

AM 811

INDUSTRIAL RELATIONS
Max. Marks: 100

 Time allowed 3 Hours






      Internal Evaluation 50

External Evaluation 50

Note: The External examiner will set 9 questions in the Question paper selecting at least four questions from each unit. Each question will be of 7.5 marks. In case, a case study is to be included it may carry marks equivalent to two questions. The candidates will be required to attempt five questions in all selecting not more than two questions each from unit I and unit II respectively. Question number 9 will be compulsory and student is required to attempt 10 questions out of 12 questions of 2 marks each covering whole of the syllabus. 

UNIT -I

Industrial Relations – Importance, Definition, Scope, Role and Impact on Labour Laws legislation, Execution, Employer, Trade Unions and Judiciary. Trade Union – objectives, functions, New Role of Trade Union in the context of globalization, IT, trade and productivity. 

 Industrial dispute – nature & causes of industrial disputes Machinery for solving industrial disputes under Industrial Disputes Act, 1947 at national and state level. Role of Judiciary & its impact on industrial relations 

 





UNIT -II

Collective bargaining – meaning, characteristics, need, importance, process, causes for failure of collective bargaining, Alternatives to collective bargaining, Importance of employee stock option plans. 

 Workers participation in management – concept, pre-requisites, forms & levels of participation, benefit of workers Participation in Management Grievance handling procedure – labour management Co-operation role of functional manager including personnel & industrial  relations manager in promoting & establishing peaceful industrial relations Labour Welfare -Introduction, History, Definition. Scope, objectives, Principles, Theories & Limitations.  Role, Qualifications, Functions, Duties of Labour Welfare Officer & Difference  between Personnel Manager & Welfare Officer. lnter-relationship of Welfare with Productivity. 

Suggested Readings:
1. Dynamic Personnel Administration – Prof. M. N. Rudrabasavraj
Collective Bargaining & Industrial – Kochan T. A. & Katz Henry 2nd ed.  Homewood , Illinois, Richard D Irish, 1988. 
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