SEMESTER III

JC1311                          
MAGAZINE JOURNALISM

  
[2 0 4 4] 

Course Objectives: The course provides a foundation in the principles and practices of magazine Journalism. The theoretical part of this course will familiarize students with the world of magazines, both Indian and international, and the basic principles of magazine production. In the practical part of this course the students will learn the basics of writing and structuring articles at feature and magazine length. They will also learn basics of magazine layout and designing. The course is a combination of vocational training and academic study designed to equip the students with the basics of magazine journalism which will prepare them for an advanced course in the area if they choose to do so later on.

Unit 1. The world of magazines: 

a. Introduction, evolution of magazine journalism & 

b. Classification & Characteristics. 

c. Major national and international magazines.  

d. Recent trends in magazine journalism; web-based magazines, e-zines and webzines. 

Unit 2. Writing for Magazines: 

a. Essentials of magazine writing; 

b. Differences between magazine writing and newspaper writing; 

c. Basics of writing for magazines. 

Unit 3. Various types of magazine features: 

a. Personality Sketch; Personal Experience; Narratives; Instructional features etc.

b. Cover Line; headline; blurbs

c. Essentials of magazine editing. 

Unit 4. Magazine Production: 

a. Basics of magazine production; 

b. Print and web; 

c. Cover page; cover page design; 

d. Magazine page layout; use of colors; pictures and graphics.

Other Readings:

1. Any English/Hindi fortnightly magazine reading (Compulsory).

References/Text Books:

1. Wharton, John, Magazine Journalism: a guide to writing and sub-editing for magazines, Periodicals Training Council, 1995.

2. Davis Anthony, Magazine Journalism Today, Heinemann Professional Publishing, Indiana University, 1988. 

3. Mogel, Leonard, Everything You Need to Know to Make It in the Magazine Business, GATF Press, Pittsburgh, 1998.

4. Jill, Baker, Professional Magazine Journalism, Blue Print Publishers, 1992. 

5. Jacobi P. Peter, The Magazine Article, How to Think it, plan it, write it, Indiana University Press, Bloomington, 1991. 

              MAGAZINE JOURNALISM PRACTICAL                        

Exercises: Prepare Display Boards on important stories and events/topical issues of Magazine, Assignments of covering various types of Magazine stories. Maintain a Magazine clippings file on various subjects and Current Issues. Like crime, courts, health, cultural, political, education Etc., Field visit and assignments and their evaluation. All practical Assignments will be subject to publication of in-house magazine with implementation of all the theory mentioned above.

JC1312
                WRITING FOR MASS MEDIA 
                        [2 0 4 4]

Course Objectives: The course provides a foundation in the principles and practices of writing for Mass Media. The theoretical part of this course will familiarize students with the writing and basic principles of writing. In the practical part of this course the students will learn the Creative Writing, feature writing, Editorial page writing, Technical Writing, Review Writing and Freelance Writing. 

Unit 1. Creative and feature writing:

a. Meaning of creative writing, writing with creativity, art of writing with flair, 

b. Difference between news writing and creative writing, narrative and interpretation writing. 

c. Meaning of Feature and its  types 

d. Ingredients of feature writing and art of writing different kinds of features. 

Unit 2. Writing for Editorial Page: 

a. Writing leaders (Editorial), Articles, Special Article, Middles, columns. 

b. Interview, profiles and letter to editor. 

c. Business writing, Science writing, Development writing, 

d. Content writing for On-line Media. 

Unit 3. Writing reviews: 

a. Reviewing books, 

b. Film review 

c. Reviewing performing arts 

d. TV and radio review. 

Unit 4. Freelance writing:

a. Meaning, nature, scope and future Prospects

b. Qualities of freelance journalists. 

c. Freelancing for newspaper, Magazines, 

d. Freelancing for TV, radio and on line media.

References/Text Books:

1. Aggarwal Vir Bala, Essentials of Practical Journalism, Concept Publishing Company, 2006.

2. Fun F. Smith and Lorain M. O Connell, Editing Today, II ed., New Delhi: Surjeet Publication, 2004.

3. Carole Rich, Writing and Reporting News: A Coaching Method, Thomson Learning Inc, 2007.

4. Beyond Those, Headlines, New Delhi: The Media Foundation,1996.

5. Louis Alexander, Beyond the facts: A Guide to the Art of Feature Writing, II ed., New Delhi: Surjeet Publication, 2004.

WRITING FOR MASS MEDIA PRACTICAL

Exercises: Write features, articles, Conduct Interview, Write various types of review, Prepare a profile, clipping file on different types of writing. The students will be required to submit the work at the end of semester for the assessment.

JC 1313 


Heritage & Cultural Tourism 


        [2 1 0 3]

Course Objectives: The course seeks to equip students with the knowledge of Heritage & Cultural Tourism in India. This course is also beneficial for the students as a media and mass communication point of view. During the course the students will be taken through a series of structured lectures on various aspects of Heritage & Cultural Tourism and visit various heritage place. Through a small project student will get practical exposer in the same field. 

Unit 1. Cultural and Heritage Tourism

a. Introduction, Definition and scope of Cultural and Heritage Tourism

b. Cultural and Tourism-Relationship

c. Cultural & Heritage Tourism

d. Indian Architecture

Unit 2.  Tangible and Intangible Heritage

a. Monuments, Forts, Museums, Temples, Gurdwaras, Mosques and Churches in India.

b. National Parks and Sanctuaries, Heritage hotels, Hotels and resorts in India.

c. Indian Music, Dance, Art and Crafts, Festive Heritage. 

d. Fair, Cuisines, Costumes, Language and Tribes in India.

Unit 3.  Living Cultural Tourism

a. Living Cultural- Theatrical Form and Puppetry 

b. Paintings 

c. Handi Crafts of India  

d. Textiles 

Unit 4. Project study for media presentation (Preferably focused on Rajasthan):

References/Text Books:

1. Neumayer, Erwin, Lines of Stone: The pre-historic rock-art of India, South Asia Books, 1993 

2. Goswamy, B.N., Essence of Indian Art, Asian Art Museum of San Francisco, 1986 

3. Huntington, Susan, The Art of Ancient India: Hindu, Buddhist, Jain,Weatherhill, 1985 

4. Saloni Mathur, India By Design: Colonial History and Cultural Display, University of California, 2007 

5. Oberoi, Patricia, Freedom and Destiny: Gender, Family and Popular Culture in India, Delhi, 2009 

6. Dhar, Parul Pandya, ed., 2011, Indian Art History Changing Perspectives, New Delhi: D.K. Printworld and National Museum Institute (Introduction).

7. Guha, Thakurta, Tapati, Monuments, Objects, Histories: Institution of Art in Colonial and Post Colonial India, New York, 2004 

8. Choudhary, R.D. Museums of India and their maladies. Calcutta: Agam Kala. 1988 

JC1314


MEDIA & SOCIETY


[2 1 0 3]

Course Objectives:

The course will promote an understanding of the relationship between society and mass media system, through a review of the links between mass media development and social change. Media and Society examines the role of the media in contemporary society and analyses representations of the world found in advertisements, film, television, photographs and language. The course is focused up on the presentation of theoretical approaches with examples, definitions, issues, questions and explanations to aid students’ understanding.

Unit 1. Characteristics of Indian society:

a. Indian Society in Pre-Vedic and Vedic Period

b. Social stratification(rural/urban, class/caste differentiations)

c. Brief Study of Socio-Political Systems

d. Overview of culture andtraditions in India

Unit 2.
Colonial Period and Media:

a. Early period of Indian Freedom Struggle and emergence of Media

b. Gandhi Era in Freedom Struggle  and Role of Press 

c. Reformist Movement and Media

d. Electronic Media and Films in Colonial Period

Unit 3. Post Colonial Period and Media:

a. Constitutional Provisions and Media

b. Issues of Cultural Identity

c. Emergence of Electronic Media

d. Issues of National Integration and Media

Unit 4. Post Colonial Culture, Media and Film:

a. Dalit Issues

b. Gender Issues

c. Globalization

d. Violence 

Text Books:

 
1. Pt. Jawaharlal Nehru, Discovery of India.

References:

1.  Kosambi, D.D, The Culture and Civilization of Ancient India in Historical Outline, Vikas Publishing House Pvt Ltd, Delhi, 2001.

2.  Gupta, Dipankar (ed.),  Social Stratification;  Oxford University Press, Delhi,  1993.

3.  Srinivas M.N., Dube, Leela,  Ed.; Caste: Its Twentieth Century Avataar, Penguin Books

4.  Agnes, Flavia, ‘Transgressing Boundaries of Gender and Identity’, Economic and Political Weekly, September 7, 2002.

5.  Selected summary of Indian Constitution.

JC1315


DEVELOPMENT COMMUNICATION

[2 1 0 3]

Course Objectives: The course aims at exposing students to the issues related to development and enabling them to understand the power of media -both traditional and modern- as tools for development

Unit 1. Development::

a. Meaning, concept, process
b. Model of development-theories-origin-approaches to development)

c. problem and issues in development 

d. Development dichotomy, gap between developed and developing societies
Unit 2.
Development Communication
a. Meaning process & philosophy
b. Role of Media
c. Social, culture and economic barriers- case studies 

d. Development communication policy-strategies
Unit 3. Agriculture Communication and rural development::

a. The genesis of agricultural extension 

b. Approach in agriculture communication 

c. Diffusion of innovation 

d. Case studies of communication support to agriculture 

Unit 4. Developmental and rural extension agencies:

a. Governmental and semi-governmental, non-governmental organizations 

b. Available micro, macro, economic frame work 

c. Case studies on development communication programmes 

d. Writing development message for rural audience. 

References/Text Books:
1. Melkote R Srinivas, Communication for development in the third world, Sage Publishers, New Delhi, 1991.

2. Jayaweera Neville, Amunugama Sarath, Rethinking development communication, AMIC, 1989.

3. Nair ,Sadanan, Shirley A White, Perspectives on development communication, Sage, New Delhi, 1993.

4. Bhatnagar, Subhash & Schware, Robert (ed.), Information & Communication Technology in Development, Sage Publications India Pvt. Ltd., New Delhi, 2000.

5. Shirley A White, Nair Sadanan & Joseph Ascroft, Participatory Communication –Working for Change and Development, Sage Publications India Pvt. Ltd., New Delhi, 1994.

JC1316


BASICS OF VIDEO PRODUCTION

[2 0 4 4]

Course objective: The course is intended to prepare students to handle basic video production responsibilities and understand the vocabulary of cinematography. Students in the class will produce thirty second to five minute videos, taking each project from preproduction, through shooting, to post-production and editing. Though students will have some individual assignments, cooperative groups will be the main work pattern for the class.

Unit 1. Visual grammar: 

a. Picture composition

b. Depth of field

c. Elements of shot- camera angle, camera movements

d. Principles of visual grammar

Unit 2. Basics of video cameras: 

a. Different types of cameras

b. Difference between EFP and studio cameras

c. Electronic characteristics of television cameras,

d. Lenses, types and characteristics, 

e. Camera mounting equipment. 

f. Difference of video from film-in brief 

g. Analog versus Digital video format

h. Frames and shutter speed. 

Unit 3. Basics of Lights and Audio recording:

a. Principles of lighting Uses 

b. Lighting Instruments

c. Properties of audio

d. Types of programme sounds

e. Microphones: types and uses.

Unit 4. Planning your video project: 

a. Concept development

b. Scenario

c. Storyboard 

d. Shooting script

References/Text Books:

1. Belavadi V., Video production, 2008, Oxford University Press, New Delhi.

2. Lanier, T. and Nichols, C. Filmmaking for Teens: Pulling Off Your Shorts. 2010. Michael Wiese Productions

3. Owens, J. and Millerson, G. Video Production Handbook. 2011. Focal Press.

4. Zettl H., Handbook of Television production, 2008, Cengage.

BASICS OF VIDEO PRODUCTION

All practical assignments will be subject to video recording and its editing with implementation of all the theory mentioned above.
PS1301

  
PERSONALITY DEVELOPMENT 

[2 1 0 3]

Course Objectives: To help students develop qualities and expertise necessary for successful personal life as well as a smooth shift to professional life.

Personality & Self: The concept personality, Types of personality, Self-Concept & Meaning of self, Self-esteem, Self-efficacy, Self-confidence, developing self-esteem. The concept of Motivation & achievement:  Concept of motivation; Significance; Intrinsic and extrinsic motives; Importance of self-motivation; Factors leading to motivation. What is achievement?  Obstacles in achieving a goal; Overcoming obstacles; Qualities of achievement oriented individuals. Attitude: Meaning and formation of attitude; Positive attitude and ways to develop positive attitude; Prejudices and stereotypes; inter-group conflict and its management. Assertiveness. Communication & Interpersonal relationships: Meaning, types and process of communication. Verbal & Non-verbal Communication, Barriers in communication; Stages in Interpersonal Relationships, Types of Interpersonal relationships, Factors affecting Relationship, Role of Communication in Relationship, Interpersonal Relationship at Workplace, Managing Conflict in Relationship, Ways of improving Interpersonal  Skills. Creativity & Problem Solving Skills: Meaning of creativity, types of creativity. Problem solving skills and creativity. Steps in problem solving, Barriers & facilitators in problem solving. Stress and its management: Meaning and assessment of stress, types and sources of stress, stress management techniques, Stress resistant personality, EQ, Physical health and its importance in personality.
References/Text Books:

1. Steven A. Beebe, Susan J. Beebe, &Diana K. Ivy, Communication: Principles for a Lifetime, 5/E. New Delhi: Pearson,2012.

2. Edward De Bono,Six Thinking Hats. Little Brown & Co.,1999.
3. Shiv Khera, You Can Win - Macmillan India Limited,2004.

4. Daniel Goleman. Emotional Intelligence,1985

FR1301



FRENCH-I




[2 1 0 3] 

Course Objective: At the end of the semester students would be able to have the basic knowledge of the French Language and culture.
This course includes the basic alphabets, accents, salutations, introducing oneself, asking someone’s identity, expressing  appreciation, taking leave, tell your  likes and  dislikes, asking  information about someone, propose an outing accepting &refusing the proposal, speaking on telephone, asking the price & protesting against it. From grammar point of  view,  it includes topics like ---

être,s’appeler,pronomssujets,interrogation,articles,genre,adjectifsconjugaison,préposit ons,interrogatifs,question,négation,singulier/pluriel,demonstratifs,faire, chez, le future, possessifs, accord, exclamatifs etl’ Impératifs.

References/Text Books:

1. La Synchronie, Samhita Publication, New Delhi, revised Ed.2011.

2. Le Nouveau Sans, Frontier Part 1 (CLE International) Spl.Indian Ed. Goyal Publisher And Distributer New Delhi, 1997.

3. Dictonnaire (Larousse) 

