SYLLABUS

B.A. - II 
TOUR AND TRAVEL MANAGEMENT (Semester System)

(2018-19, 2019-20 and 2020-21 Sessions)

 (SEMESTER III & IV)

Note : Each paper will carry 75 marks and is of 3 hours duration. 25 marks in each paper are for Internal Assessment.

THE SCHEME

SEMESTER-III {3rd}
PAPER I 
:
HOTEL INDUSTRY 
THEORY
:
75 MARKS

INTERNAL

ASSESSMENT: 
25 MARKS*
* Internal Assessment includes Project Report, Class Performance,   

   Attendance and House Examination

SEMESTER-IV {4th}
PAPER II : 
TRAVEL OPERATIONS

THEORY
:
75 MARKS

INTERNAL

ASSESSMENT: 
25 MARKS*
* Internal Assessment includes Seminar, Class Performance, Attendance and   

   House Examination
B.A. - II 
TOUR AND TRAVEL MANAGEMENT (Semester System)

(2018-19, 2019-20 and 2020-21 Sessions)

PAPER-1: HOTEL INDUSTRY
SEMESTER – III 
Max. Marks: 100 (Theory 75 Marks & 25 Marks Internal Assessment)

(Six Periods per week per paper)

Pass Marks: 35 % in the subject


Time allowed: 3 Hours

Total Teaching Periods: 75

INSTRUCTIONS FOR THE PAPER-SETTER


The question paper will consist of three sections: A, B, and C. Sections A and B, will have four questions from the respective sections of the syllabus and will carry 12 marks each. Section C will consist of 9 short answer type questions of 3 marks each which will cover the entire syllabus uniformly and will carry 27 marks in all.

INSTRUCTIONS FOR THE CANDIDATES


Candidates are required to attempt two questions each from the sections A and B of the question paper and the entire section C.

Section-A

· Meaning and Definition of Hotels.

· Types of Hotels.

· Hotel Industry – A Historical Retrospect.

· Ecotels – Concept, Relation with Clients.

· Changing Profiles of Accommodation Sector.

· Supplementary Accommodation – Motels, Youth Hostels, Tourist Holiday Villages, Caravan & Camping Sites, Bed & Breakfast Establishments.

· Registration of Hotels.

· Classification & Gradation of Hotels.

Section-B

· Management – Meaning & Importance.

· Functions of Management.

· Manpower Planning, Recruitment and Selection procedure in Hotel Industry.

· Training & Development in Hotel Industry.

· Performance Appraisal.

· Motivation & Incentives in Hotel Industry.

PROJECT REPORT
Each Student will visit a Hotel of Minimum 3 Star gradation and prepare a report from any one aspect as mentioned in the above syllabus. The project report will be evaluated internally.

B.A. - II 
TOUR AND TRAVEL MANAGEMENT (Semester System)

(2018-19, 2019-20 and 2020-21 Sessions)

PAPER - II: TRAVEL OPERATIONS

SEMESTER – IV
Max. Marks: 100 (Theory 75 Marks & 25 Marks Internal Assessment)

(Six Periods per week per paper)

Pass Marks: 35 % in the subject


Time allowed: 3 Hours

Total Teaching Periods: 75

INSTRUCTIONS FOR THE PAPER-SETTER


The question paper will consist of three sections: A, B, and C. Sections A and B, will have four questions from the respective sections of the syllabus and will carry 12 marks each. Section C will consist of 9 short answer type questions of 3 marks each which will cover the entire syllabus uniformly and will carry 27 marks in all.

INSTRUCTIONS FOR THE CANDIDATES


Candidates are required to attempt two questions each from the sections A and B of the question paper and the entire section C.
Section-A

· Travel Agency – Concept & Emergence.

· Functions of Travel Agency.

· Role of Thomas Cook & American Express Company – as Pioneers in Travel Industry. 

·     Setting up of Travel Agency.

· Organization & Profile of a travel Agency.

· Need for Legislation in Regulating Travel Agency.

Section-B

· Tourism Marketing: Concept & Importance.

· Strategies of Marketing in Tourism.

· “Tourist Product” - Components.

· Tourism Marketing in India - Salient Features.

· Public Relation in Tourism Industry - Objects & Aims.

· Aids to Public relation – Brochures, Tourism Fairs, Pamphlets, Radio & T.V., Internet etc.

· Tourism Promotion – Techniques, Avenues of Publicity, Features & Promotion.

· Trends in Tourism Industry.

SEMINAR
Each student shall deliver a Seminar on the Topics related in the syllabus and duration of the seminar should be 20 – 30 minutes followed by Class Discussion. The evaluation shall be made internally.
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